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1.1Name of the study programme (in the 
original language) 

Социология управления 

1.2.Name of the  study programme  in English Sociology of Management 

1.3.Qualification (degree) researcher, lecturer and researcher 

1.4.Mode of education full-time study, part-time study 

1.5.Educational department Faculty of Law, Service and Tourism, 

Department of "Service, Tourism and 

Hospitality Industry" 

1.6.Workload (ECTS) 180 

1.7.Duration of education  3 years (full-time study) 

4 years (part-time) 

1.8.Field Sociological sciences 

1.9.Profile Sociology of Management 

1.10.Code of the field 39.06.01 

1.11.Teaching languages Russian 

1.12.Other necessary languages  

1.13.Approved by the educational department 
(date) 

 

1.14.Admission requirements Diploma of higher education  (specialist’s or 

master's degree), entrance examinations 

(foreign language, philosophy, special 

discipline) 

2.Aim of the programme 

The objectives of the program are: 

- deepening and consolidation of sociological knowledge about the management of social 

processes; 

- Orientation of graduate students in the flow of literature on the management of society, its 

subsystems, organizations, institutions; 

- mastering postgraduate students with knowledge and skills of sociological interpretation of 

management problems; 

- training in methods and techniques of sociological analysis of management practices; 

- inculcation of skills and skills of using sociological knowledge in the development and 

implementation of innovative projects, as well as in management consulting 

3.Characteristics of the programme 

3.1 Main disciplines/modules  
 
 
 
 
 
 

Sociology of Management 

Research project 

Foreign language 

History and philosophy of science 

Practice 

Psychology and pedagogy of the higher 

school 

3.2 Elective disciplines Development and implementation of 

educational programs on basis of Federal 

Educational Standard.  

Management and marketing in sciences 

society 

4.Employment and further education opportunities 

4.1 Job opportunities research activities in this area; 

activities in management structures; 



 

 

 

 

 
 

Teaching activities for higher education 

educational programs 

5. Programme learning outcomes 

1. Professional and pedagogical activity in the field of sociology. 

2. Knowledge of methods of analysis of specific socially significant processes and 

phenomena, society as a socio-cultural system.  

3. The use of methods and techniques of sociological analysis of problems of management 

practice. 

4. Presentation of the results of their research in the form of scientific publications, 

information and analytical materials and presentations. 

5. Application of sociological knowledge in the development and implementation of 

innovative projects, as well as in management consulting. 

6. Planning and conducting theoretical and experimental research to find and test new ideas in 

the field of sociology of management. 

7. Expression of initiative in the analysis of a specific socio-economic situation, including 

crisis type, in terms of potential opportunities for the development of a particular form of 

social dialogue and partnership. 

8. Assessment of problematic situations in public life. 

9. The use of mechanisms of formation in the implementation of management innovations. 

6.Education style (Teaching, learning, assessment)  

6.1.Learning and teaching approaches: teamwork, problem solving method, experience-based  
learning, individual work plan, project method. 

6.2. Assessment methods: case study method, multimedia presentations, reports, abstracts, creative 
assignments. 

7.Contact information (responsible chair, head of the programme) 

Department "Service, Tourism and Hospitality Industry", Program Manager - Doctor of 

Philosophy, Professor Larisa Artavasdovna Minasyan, tel. 8 (863) 2475941 


